AYoung Person’s Guide to the
Insurance Industry



Demographics of Our

Industry

Many of us who graduated in the
6 00s andnof@ad® go indoi d




Demographics of Our

Industry

Everyseven seconds a Boomer turns age 60

Inthe next 15 years, 50% of the Insurance
Industrywill turn over.

ReinsurersCommercial Line€arriers& Brokers are
at greater risk.

60% of insurance professionals are over d§e
according to a 2008 InVEST survey.

WHOWILL TAKE THESE
PLACES | s




The Insurance Industry is already

older than the aging U.S. Workforce
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In addition, what happens if:

Insurance Scoring Is determined to have
negative social impacts under the doctrine
of Law of Unintended Consequenceand

you suddenly need real underwriters.
Boomers scramble to collect Social Security
due to uncertainty about changes to that
program.

An optional Federal Charter allows more
companies to enter the U.S. Market Place.



Insurance Industry

Employment Trends

Everyone Is talking about:

Soft Market, Difficult Economy,
Outsourcing, Productivity
Enhancements and Consolidation
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.Considering the economy, we

are doing quite well.

Overview of Insurance Sector
Employment Changes®

Insurance Subsector Nov 2010 Dec 2010 Change
Employment | Employment
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P-C Direct 451,600 462,300

Reinsurers 27,500 28,300 200
Claims Adjusters 48,300 49,500 1,200
Agents/Brokers 640,700 641,700 1,000
Life Direct 374,700 375,100 400
Health/Medical Direct 424,200 423,200 -1,000
Title & other Direct 67,700 66,600 -1,100
2d-Party Administration 128,600 128,600 0
All other insurance- 53,400 53,200 -200
related activities

Met Total 2,226,700 2,228,500 1,800
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Our wage relationships are
relatively stronc

INSURANCE INDUSTRY OTHER OCCUPATIONS
NON-SUPERVISORY

Family Physician  $169,000

Actuary $97,000 Attorney $129.000
Financial Advisors $94,000 .
. Aerospace Engineer $96,000
Underwriter $63,000
Accountant $67,000

Sales Agent $61,000 .
Claims $59.000 Registered Nurse  $66,000

’ Loan Officer $63,000

Auto Appraiser $56,000
Premium Auditor  $63,000
Claims & Policy $36,000
Processing

High School Teacher$55,000
Real Estate Agent $53,000
Police/Fire $50,000
Tool & Dye Maker $48,000



Why high school students do not choose

Insurance and Risk Management as a top
career choice:

People do not

The insurance understand
industry does the many
not adequately career paths
promote Its offered in both
career Insurance and
opportunities. risk

management.



What Is Happening in China

ChinaeAO OEA xi Ol A6O 1| AC
Chinese government allows jointventure firms
to operate.

At this time they need foreign expertise.
They are sending their students to U.S. to learn about
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...Because American Education is highly valued
throughout the world, and their students are
motivated to learn about Insurance and Risk
Management.



Two of the world’s ten largest insurance

companies are located in China.

) ChinaLife Insurancez second
~ largest companyin the world.
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China Life Insurance Com pany

PingAn (founded 1988)z1 1T A T &£ x1 Ol A6 O

Companies
Branches in 150 countries;
Assets of over $65 billion (UB
500,000 employees andgents.



The major point of looking at China, and other
developing nations, is that we have to recruit our
share of the brightest and the best; so we can
continue to compete in the global insurance
economy.



http://www.fourmilab.ch/earthview/nopan.map

Fall 2011, Introduction to Risk

Management and Insurance Class
Enrollment at Gannon University

Current Enrollment: 21

American: 12
Chinese: 4
Saudi Arabian: 3
Indian: 1

Singapore: 1



Efforts to Attract High School

Students

Independent Insurance Agents & Brokers of
America has developed the INVEST Program.

Perpetuate &
the Industry?




What is InVEST?

INVEST is a 501(c)(3) naprofit educational trust
dedicated to improving insurance literacy in
students and attracting new talent to the industry.
INVESTteams educatorswith representatives from
the insurance industry to provide insurance
Instruction, exposure to an insurance environment,
and insurance career opportunities to students.

Formore information,
contact national staff at-B00-221-7917

WWW.Investprogram.org



New Student Website

www.learninsurance.org

leaminsurance.org
An anxious concert-goer wants to get a

BE YOURSELF An anxious concert-goer wants to get a closer look by
standing on a friend’s shoulders. But instead of a better
MAKE A DIFFERENCE view, they land at the feet of 3,0000f their closest friends.

OPPORTUNITY

FLEXIBILITY
INVEST CAN HELP
SCHOLARSHIP

FIND YOUR FIT
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areer Center - Microsoft Internet Explorer provided by mindSHIFT

2 | http:ffwww. learninsurance. org/Pages/CareerCenter/Insurance®%20Career %20Center . htm v ([ X | |

isurance Career Center | f [ B =y ~ b Page
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@ed Independent Insurance Agents & Brokers of America
Choice

HOME AgencyE& O BiglMarkets CareerCenter InsurBanc Virtual University Trusted Choice InVEST |A Magazine !

INSURANCE CAREER CENTER

Job Seekers Employers

CALIPER




Efforts to Attract High School

Students

CPCU Society Ad
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http://www.cpcusociety.org/file_depot/0-10000000/0-10000/3267/folder/75946/DiversityBrochure.pdf

How To Attract College

Students

According to Jim Jones, Director of Insurance
at lllinois State University:

Develop relationships between colleges and the Industry.
Have an industry presence on campus.

Engage in orcampus interactions with students

Build a brand as an employer.

Provide scholarships.

Sponsor internship opportunities.

Other Steps:

Be an advocate for your deserving students.
Be a role model for the Industry.

Utilize the social media

Primary Sourc&ack to Schooby James R. Jones



What Does the Nexft

Generation Value

Influence z Making an impact on others around us.

Connectionz Require cutting edge tools and
technology.

Stabllity - Look for workplace support, teamwork,
mentors.

Variety z Thriving on change and multitasking.

LIMRA®,
2010



They believe...

8-11 AU EO
result that will come
from all the previous
job attributes.



Are you offering what
they want in a career?

Alf not, work internally first.

Are you following
through to provide  AOtherwise, retention will

what you have deteriorate.
offered?

Are you positioning

the opportunity in a

way that appeals to
Gen Next?

AYour company brand should
connect what you do to what
Gen Next wants.

LIMRA®, 2010



